


BRAND IDENTITY DESIGN

We often work with businesses who have a logo suite but no cohesive identity to go with it. To ensure their
brand shows up consistently across platforms, we build custom brand guides that establish visual direction,

define tone, and provide practical usage guidelines.
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WELCOME TO BUSTECH’S BRAND GUIDELINES

AtBusTech, we are dedicated to empowering businesses
through innovative technology solutions, primrily focusing on
customized Zoho applications and integrations.

Our commitment to excellence andinnovation drives us to
provide tailored solutions that meet the unique needs of each
of our clients, helping them to elevate their operations and
dominate theirindustries

This Brand Guide is an essential resource for maintaining a
consistent and cohesive brand identity across all touchpoints.

it provides clear guidelines on how to accurately represent
BusTech n visual and verbal communications, ensuring that our
brand remains strong, recognizable, and aligned with our core
values.

Implementing this Brand Guide s crucial for building and

sustaining the trust and credibility we have established with

our clients, partners, and stakeholders. By adhering to these

guidelines, we can effectively convey our mission, vision, and
; e

technology solutions industry.

LOGO CONSTRUCTION

The BusTech logo is a masterful blend of form and function, embodying the essence of the brand throughits abstract representation of the

his design is not just a logo; tis @ visual narrative that cop

To empower organizations to harness the full potential
of the Zoho suite. We provide tailored customization.
innovation, and expertise, enabling our clients to
elevate and dominate their industries. We are

ed to delivering exceptional value and helping
businesses achieve their vision through cutting-edge
technology solutions.

Toinnovate, elevate, and dominate the realm of
technology solutions. We strive to be ot the
forefront of technological innovation, providing
cutting-edge solutions that empower businesses
to achieve their highest potentiol

ond t from BusTech

nd tone of voice

The combination of sharp and rounded edges in the logo symbolizes the balance between precision and

approachability. The sharp

I commitment to innovation an

the round edges reflect our friendly, customer-centric approach.

As demonstrated in the grid system, the logo maintains
consistent spacing and angles, reinforcing our brands

coherence ond reliabiliy.

LOGO VARIATIONS

N

The primary logo features the BusTech name
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In coses where space or design constraints require a different

with the logomark centered above it This layout, secondary logo variations are available.

version should be used in mostinstances to

maintain brand consistency. of the logomark and brand name

LOGO USAGE GUIDELINES

These alternatives include horizontal and vertical alignments

Specifically, the logo should never be stretched, compressed, or otherwise distorted; only the specified colors from
aur palette should be used, avoiding any non-brand colors; the logo should not be rotated o flipped shadoy

gradients, or other effects should not be added; the logo

should not be plo busy backgrount

ot be cropped or have its proportions altered; it
y and impact, and it should not b

combined with other logos or design elements without maintaining adequate clear space aroundiit
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ghtare designed to
should not b

combination due to potential visual clashing.

gether con create @
lack of contrast in some cases, making it
ifficultto distinguish between elements. Thisis
especially true with text.In such cases, its
important to use your discretion and consider
incorporating accent colors ke Light Blue or
Sof o main

‘When using multiple colors tog
visual harmony by balancing warm and cool
tones. Payn

with Kelly Green for a modern, tech-savvy look,
but avoid placing Payne's Gray directly next to
Night to prevent a heavy, clashing effe

Rather than using Paynes Gray on
Kelly Green, try to use Night instead.

White text works on all colors,

HOW TO USE OUR FONT

For big headings, use capital letters in Grey,
important w Sold for
hierarch

2 cleor di
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TONE OF VOICE

BusTech's tone of voice is a unique blend of professionalism, approachability, and a touch of subtle satire.

ging and memorable. We aim to convey trust, reliability

mmunication.
Technical jorgon s kept to a minimum, and complex ideas are.
explainedin simple terms to ensure our audience understands

ur messages easily
Example: Example:

Complex: “Our robust integration solutions leverage adva Standard: “We stay updated with the latest technology
APIs 1o streamli busine: trends,

Clear: “We simplify Innovative: “While others keep up with trends, we set them.
and systems seamlessly” Join us at the cutting edge of technology.

While the primary logo uses our core brand
colors, variations are available to suit
different backg:

Instead of pure black, a sophisticated dark grey,
called Night, from our color palette can be used to
Vet professional appearance.

For instances where alighter color is needed, o
subtle light grey can replace white, maintaining the
logoss visibility without compromising on brand
integrity.

COLOR
PALETTE

vibrant

elements of the color palette

ACCENT
#99DAF3

Amuted dark shade of blue,
Payne’s Gray embo:

professional

and trust. This

create astror

impression andis the cornerstone
of BusTech’s visual identity.

PRIMARY COLOR SECONDARY COLOR TERTIARY COLO ACCENT
yness Kelly Green Davys
#IFB942

TYPOGRAPHY GREYCLIFF CF

imary fontis Gr c
thetic. Greycliff CF is a hig

Aa Bb Cc Aa Bb Cc

widiths it offers, with §

m extralight to ultra bold. This flexibility allows for
s, ensuring that the typography
hile maintaining a consistent and

Aa Bb Cc Aa Bb Cc

perfectly with BusTech's
n sharpy

Aa Bb Cc AaBb Cc

ALTERNATIVE FONT: PROXIMA NOVA

In instances where Greycliff CF may not be available, such as in
design tools like Canva, Proxima Nova can be used as an alternative.
Proxima Nova shares similar characteristics with Greyciff CF,
including its clean lines and modern appearance, making it a
suitable substitute that maintains the integrity of BusTech's brand
identity

Aa Bb Cc AaBb Cc

AaBb Cc

VISUAL IDENTITY ELEMENTS

ACCENT
EOEOEO

HEADINGS ARE CAPITAL LETTERS IN
GREYCLIFF MEDIUM, AND BOLD ON
EMPHASIZED WORDS

normal body copy. use Greyclif

ight. This ensures readability and maintains o idh

lean, professional appearance throughout al
textual content.

I BUSTECH
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adings and subheading:

and harmonious design
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STOCK IMAGES

SOCIAL MEDIA GUIDE

BRAND VOICE AND TONE CONTENT STRATEGY
Types of Content: Share educational
reflecta o nal tone ontent about Zoho customization,
with occasional subtle hum: gration tips, succ

stions should be engaging, industry insights. In
informative, and sh

quency: Aim for regulor
ity and
1. Depending on the

ENGAGEMENT
GUIDELINES

Respond promptly

aintain @ professional ttps:/ /s canvascom/dasign/
DAGLYGICIUU/tiNe Js9_8psEOafovuhAow/
odit?

m_content-DAGLYGICIUUButm_campaign:
designeharsbutm_mediumsiink2Butm_tource

“sharebution

Our stockimagery features small busines:
and the professional contexts in which our solutions thrive.

\ers and office work environments to reflect our target oud

Our3p
iconography is

three-dimensional
design principles to

BRANDING GUIDELINES

Consist

palette (Payne's Groy. Kelly Gr

Night,light blue, soft gray, dorker

and typography (Gre

headers, Proxima Nova for digital
lyinall

Logo Usage: Ensure the BusTech log
u y oce he brand
quide. Do not alter the logo in any way,

maintain ndu

NPT

BusTech's visual identity incorporates a dynamic mix of our brand pattern, logomark, geometric outlines, and stock images with a dark grey overlay to maintain
a cohesive tech-inspired mood. These elements ensure a consistent and recognizable visual language across all materials. The logo andits components
also used as standalone brand graphics to reinforce brand recognition.

STOCK IMAGES

tech-savvy and futuristic feel of our brand

EMAIL SIGNATURES
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We also incorporate abstract 3D backgrounds to add a touch of modernity and innovation to our visualidentity
These backgrounds provide a visually engaging contrast to the more realistic office imagery, enhancing the
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Core Values

Qur core values are the foundation of everyihing we do at S pre
They e ou decSons, shape cur mecacons, and Gelle who we are s Sompary.

mportant a5 what we commuricate. This section outines the Shop Saver Express tone of voice - the personaity
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Logo Suite | Variations

Logomerk

version of the Shop Saver Express
logo, ideal or applicats & viual impact ara key.
s e feiene i e e sk P o
creating a clear and impactil representation of

Ideal Use: The vericalistacked ogo is best suitd for appicatons where
spaca allows or s full presentation, such as:

Horizontal ot and

SHOPSAVER

E X PRES S Minimum Size

Dighta: 150 pixes i wicth | Prnt: 05 nchs n width

Cloar Space Measurement:
The clear space around the o qualto the high of S

9 o clear logo shoud bo op
Vertical ‘Saver"text within the logo. This creates a balanced visual buffer around the.
[ 0o, preventing it fom fesling cramped o cuttered.
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Logo Suite | Usage
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Color Palee | Usage Textures.

Color Usage Textures & Overlays
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CharMa Creations & Photography

antone and ria (their
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Color Palette

Primary | Coral Smndary IEuca tus Accent 01| Redwood Accent 02 | White
#D67059 H#IE9F9l HIES747 #FFFFFF

Typography

Montserrat

Social Media Avatars

Logo Font
esth

Gtiize diffesent Font wesghta withn ; ‘ P22 Arts & Crafts
This unique font, with
a
Light Regular

Aa BbCc AaBbCc

Medium Bold

Aa BbCc AaBbCc

(i |
(nﬁumﬂ charma.coza @ info@charma.co.za @ @charma_phaotography
i ]
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Brand
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Welcome to
The Catapult's
brand book!

In these pages,

we will guide you

through the essential elements

that make up our brand

and help you understand

how to use them to

create consistent and compelling
communications.

Brand
o | ¢ Construction.

Confident Approachable

A catapul(

Vertical Logo.

S © %
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